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Executive summary 

 

This report outlines Avondale’s business and property owners’ perceptions of the Avondale Town Centre as a 

place to do business. The research involved face-to-face and online interviews with business owners, 

managers and property owners. A total of 85 businesses took part in the research and the main findings were 

as follows:  

 

Avondale business profile 

Avondale is a well-established town centre and almost half of its businesses have been in the area over 10 

years (only 5% of businesses surveyed have been operational for less than a year). The business mix is 

predominantly retail (32%), professional services (20%) and hospitality (19%) businesses, that mostly serve 

local customers - two thirds of customers come from Avondale and the neighbouring suburbs (i.e. New Lynn, 

Mt Albert, etc).  

 

The town centre is dominated by small businesses, with 80% employing five or fewer staff. 

 

Perceptions of Avondale:  

Almost half of the businesses in Avondale would rate the town centre (in its current state) as poor (rating 1 or 

2 out of 5), while 12% rate it highly (rating 4 or 5 out of 5). In the eyes of the businesses surveyed, what makes 

Avondale an attractive place to do business mainly comes down to the central location, friendly local 

community and the changing / developing demographics in the area. 

 

Conversely, the top challenges owners/managers are facing while running their businesses in Avondale come 

down to crime and safety, as well as a general lack of foot traffic/customers and the balance or lack of variety 

of shops not being good enough to attract customers to the area (too many $2 shops). 

 

Businesses were quite polarised in terms of their future outlook. A quarter of the businesses surveyed think 

that Avondale is getting better as a place to do business, while three in ten think the area is getting worse, 

and 35% think it’s staying about the same.  

 

The actions businesses believe should be taken to make Avondale a more desirable place to do business 

reflect the key challenges above. Businesses would like to see a general face-lift to make the area more 

attractive to customers, more development/variety in the types of stores, and for someone to address the 

high level of crime in the area (more police, cameras, liquor bans, reduce loiterers, more services for 

homeless etc). 

 

Avondale BID programme 

A quarter (26%) of businesses surveyed are aware of the Avondale Business Improvement District (BID) 

programme, while three quarters (74%) are not aware of the association.  

The most valuable services that businesses in the Avondale area would like to see provided to them mainly 

involve promoting the area and making it more attractive – as well as improving security and business 

networking.  

 

Key priorities for improvement in Avondale  

General improvements / maintenance / face-lift 

The appearance of the Avondale Town Centre is seen as being a barrier/challenge to 

conducting business, as well as the top suggestion for action that could be taken to improve 

the area.  
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Address crime / security in the area 

Crime was another key theme that was frequently mentioned by businesses. The high level of 

crime in the area is seen as the key challenge to doing business and a rise in anti-social 

behaviour is seen as a negative change over the course of the last three to five years. An 

increase in security was one of the suggested actions mentioned by businesses and a key 

service they said they needed. 

 

Variety of services / shops – bring back key services 

The lack of variety of shops / services was mentioned several times throughout the findings. 

Businesses see it as a key challenge in bringing customers to the area, and as one of the 

biggest changes in the past three to five years. Respondents were asked what other types of 

business they would like to see in the area – 29% mentioned more/better quality 

restaurants/cafes/bars and 28% would like to see a bank come back (along with bringing back 

the Post Office).  

 

Promotion of the area 

A key challenge to doing business in Avondale is the lack of customers / foot traffic. A few 

businesses mentioned an increase in support from Council / the Businesses Association is 

needed to help promote the Avondale area. Promotion was also a key theme across the 

services businesses need - working to make Avondale more attractive (74%), promoting 

Avondale (71%), and organising events to attract shoppers / customers to the area (47%). 

 

Business networking / communications / action 

Another key service businesses said they needed was business networking (35%). A few 

mentioned a lack of confidence from business owners to invest in their businesses, so a 

supportive network could help alleviate fears. A few others felt that an increase in 

communications about developments in the area would also be beneficial.  

 

Based on these findings, there is a genuine opportunity to raise the profile of the Avondale BID programme 

and develop a refreshed strategy to meet local business owners’ needs. The town centre needs local 

leadership to improve the area’s attractiveness, try to improve safety, and promote the area to increase foot 

traffic, business confidence and attract new businesses to the area. 

  



 

 
 Avondale Business Perceptions: Research Report 

Page | 5 

Background and objectives 

 

Auckland Council and the Whau Local Board aim to support and drive local economic development across its 

town centres, including in the Avondale business area. The local board’s vision is for successful and resilient 

businesses in Avondale, and aims to focus on developing a quality, well-designed and vibrant town centre. 

 

Accordingly, the council wants to obtain a richer understanding of the business environment in Avondale – 

how businesses describe the challenges and opportunities facing the area; what’s working and what’s not; 

seek feedback on the impact of the business association; and identify ideas for future development. The 

council also wants to develop a more thorough and up-to-date database of businesses, business owners and 

property owners – those with a vested interest in Avondale and the Avondale BID. 

 

The findings discussed in this report will provide input into the strategy to promote and market the town 

centre and to encourage further business growth and prosperity in Avondale. 

 

Key research objectives  

Overall, the research will be used to help shape the future programme, direction and priorities for the 

Avondale BID. It will provide an assessment of businesses’ perspectives on the area, feedback on the current 

BID programme, and priority ideas to foster business success. 

 

More specifically, the research aims to help the council: 

• understand the challenges and opportunities facing the Avondale area from a business perspective, 

and businesses' issues, needs and opportunities 

• understand businesses’ feedback on the Avondale Business Association / BID – what it’s doing well, 

how it could deliver further benefit to its members, how it could further encourage business success 

• develop a more accurate profile of businesses in the area, in terms of the types of businesses, size, 

length of operation etc. to better target business improvement initiatives and communications 

• develop an accurate database of businesses in the area – names and contact details 

 

Research methodology 

To achieve the above objectives, Buzz Channel began by developing a business database. We obtained a pre-

existing database (including the Auckland Council’s ratepayer database) and conducted desk research to 

further identify relevant business names and contact details.  

 

Using this interim database, we sent out surveys via email (to those businesses for whom we had an email 

address) and posted out hard copy surveys (to those we had a postal address for) which were returned via 

freepost, plus provided an initial list for our team of face-to-face interviewers to complete when they walk the 

area (as below). 

 

We then had two interviewers (a male and a female) working together to walk the area (outlined in the map 

below) between 23 and 31 July and:   

- update the business database with details for every business they could identify (using business 

signage, branding and contact details on display); 

- go into businesses and speak face-to-face with the owner/manager over several shifts, at different 

times and days to make sure we obtained a broad sample of businesses. They completed the survey 

face-to-face with these business owners, offered to collect the survey a day or two later or gave them 

a hard copy survey to post back (freepost). 
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The total sample was 85 responses from business / property owners or managers – 14 were completed online 

(via email), 63 face-to-face hard copies, and 8 hard copies were posted back to Buzz Channel.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: The Avondale BID boundary 
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Avondale business profile  
 

 

Business sector 

The Avondale town centre area is 

dominated by retail (32%), professional 

services (20%) and hospitality (19%) 

businesses.  

 

Other businesses in Avondale include 

wholesale, accommodation / tourism, 

financial services, and education / training 

businesses.  

 

11% of those surveyed are property 

owners. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

32%

20%

19%

12%

11%

9%

8%

5%

12%

Retail

Professional Services

Hospitality (food and drink)

Health and Dental

Property owner

Personal Services

Automotive

Not for profit

Other

Base size: all n=85 

5%

32%

16%

47%

Less than a year

1 - 5 years

6 - 10 years

Over 10 years

Base size: all n=85 

Length of operation 

Avondale is a well-established town centre 

and almost half (47%) have been in the 

area over 10 years. Only 5% of businesses 

surveyed have been operational for less 

than a year, while nearly half (48%) have 

been operating in the Avondale area for 

somewhere between 1 and 10 years. 

‘Which of the following best describes your business sector?’  

‘How long has your business been operating in the 

Avondale area?’  
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Number of staff 

Not surprisingly the town centre is 

dominated by fairly small businesses, with 

80% employing five or fewer staff. Two in 

ten operate with 6 or more staff.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

50%

16%

13%

5%

16%
Within the Avondale
area

Nearby suburbs

Elsewhere in Auckland

Elsewhere in NZ/
Overseas

Don't know

20%

60%

11%

6%

2%

1%

0 (one-man band)

1 - 5

6 - 10

11 - 20

21 - 50

Over 50

Base size: all n=85 

‘How many staff does your business employ?’  

‘Approximately, what percentage of your 

customers/clients are from:’  

Customers / clients 

Avondale businesses appear to be mainly 

serving locals, with two thirds of 

customers coming from Avondale itself or 

the neighbouring suburbs (i.e. New Lynn, 

Mt Albert, etc).  

 

 

 

Base size: all n=85 
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Avondale BID programme 
 

 

Awareness of the Avondale BID programme 

A quarter (26%) of businesses surveyed are 

aware of the Avondale Business Improvement 

District (BID) programme, while three quarters 

(74%) are not aware of the association.  

 

 

 

 

 

 

 

 

 

 

 

Past/current services provided by Avondale BID 

Those who know the Avondale BID Programme mentioned what they believe are the most valuable services 

provided by the association. Three people mentioned the improvements to lighting in the area, and two 

talked about the work to tidy up shop facades. However, seven respondents said they couldn’t remember 

anything and four said there was no benefit.  

 

“A long time ago (20 years) efforts were made to help tidy up and improve the frontages of the 

shops.” 

“Lighting and removed graffiti. No beggars allowed.” 

“Lighting up the shop awnings.” 

“No, we get no benefit from it.” 

 

  

14%

12%

74%

Yes, I know it well

I know a little about it

No, never heard of it

‘Do you know about the Avondale BID programme and its 

role in improving outcomes for Avondale businesses:’  

Base size: all n=85 
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Potential future services, rated as valuable to businesses 

Businesses selected the types of services they would find valuable to help improve their business. The most 

valuable services mainly involve promoting the area and making it more attractive, so they can grow their 

customer base as Avondale becomes a ‘place to be’.  

 

Which of the below services would be of value to you to help improve your business? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Specifically, three quarters said the most valuable service to help them improve their businesses would be 

working to make Avondale more attractive, 71% felt promoting Avondale would help and 47% said organising 

events to attract customers to the area would be beneficial. As per the key challenges facing Avondale 

(outlined below), two thirds of businesses mentioned the need to improve security in the area. Other 

common services were related to business networking, communications / engagement from the Council / BID 

programme and someone advocating on behalf of local businesses (e.g. to council). 

 

More established businesses (specifically ones that have been in Avondale for six to ten years) were more 

likely to want advice and guidance (e.g. marketing, financial) to help improve their businesses.  

 

 

  

74%

71%

66%

47%

35%

35%

27%

20%

18%

16%

5%

4%

Working to make Avondale more attractive

Promoting Avondale

Improving security in the area

Organising events to attract shoppers / customers to
the area

Business networking

Communications, engagement with businesses /
property owners

Advocating on behalf of local businesses (e.g. to
council)

Providing mentoring and business skills

Advice and guidance (e.g. marketing, financial)

Running business events with guest speakers / topical
discussions

Something else

None of these

Base size: all n=85 
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Doing business in Avondale  
 

Changes in Avondale  

Businesses were quite polarised in terms of their future outlook. A quarter of the businesses surveyed think 

that Avondale is getting better as a place to do business, while three in ten think the area is getting worse, 

and 35% think it’s staying about the same. There were no significant differences in outlook between different 

type of businesses, but bigger businesses were slightly more negative than smaller businesses. 

 

Do you think Avondale is generally getting better or worse as a place to do business? 

 

 

 

 

 

 

 

Those who see the area as getting worse (31%, i.e. 26 businesses) mentioned fewer people, empty shops and 

an unsafe/anti-social feeling to the area as the biggest changes over the past three to five years. They felt that 

businesses are in decline, with shops not attracting customers and a lack of quality shops, topped off with 

Avondale generally feeling unsafe.  

 

 

 

 

 

 

 

“Every year for the last three years, I have seen negative growth. We/I are struggling to pay our bills.” 

“Fewer customers. No interest in Avondale. Avondale is not a 'cool' place to go. Avondale is turning 

into a '3rd world suburb' was a big headline in the local paper. I said it and many people were upset 

about it but because of its run-down nature, it's true.” 

“People pass through Avondale and don't stop. More traffic, fewer pedestrians.” 

“Better shop fronts and cafes. Still need improvement on getting the businesses to Avondale (too many 

$2 shops) and attract more foot traffic. More homeless people on the street.” 

“Last 3 years more homeless, drugs affected people, crime (held up twice, armed robbery here and 

next door).” 

 

Those who see the area as getting better (25% i.e. 21 businesses) mentioned general improvements to the 

area as well as new developments and a changing demographic as the biggest changes in the past three to 

five years. They mentioned that there have been a few new property developments and more young families 

moving into the Avondale area.  

 

 

 

 

 

 

31% 35% 25% 9%

Getting worse Staying the same Getting better Don't know

Base size: all n=85 

46% (n=12) Empty shops/ only 

the basic services left/ 

businesses aren’t doing well 

 

 

27% (n=7) Fewer people/ 

quieter - lack of people/ 

customers/ foot traffic 

 

 

27% (n=7) Anti-social behaviour 

/ unsafe - dangerous, drugs, 

crime increase, rough sleepers 

 

 

36% (n=8) General 

improvements - decrease in 

homelessness, tidier, safer 

 

 

19% (n=4) Increase in property 

development - apartment 

developments, infill housing 

 

 

19% (n=4) Demographic change 

– diverse ethnicities, more 

young families 
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“We have got some decent customers coming into the area. More sales of craft beer, etc. and 

spending more.” 

“Young families moving in, lots of development/building.” 

“Used to have a lot of homelessness but that has improved. Used to be a lot of car accidents but that 

has improved with the upgrading of the road.” 

“Increase in people living near the main street. People moving into the area that are more affluent. 

Pride in Avondale and some of the local initiatives that are happening here.” 

 

Avondale as an attractive place to do business 

What makes Avondale an attractive place for you to do business? Base size: all n=85 

 

 

 

 

 

 

 

 

 

 

 

 

Overall, a third of businesses surveyed mentioned something to do with Avondale’s location, accessibility and 

its surrounding amenities (i.e. swimming pool, supermarket, schools, police station) as the most attractive 

thing about Avondale as a place to do business.  

 

“Second exit from the city - very central. Many people pass through.” 

“Central to most suburbs, close to motorways.” 

“Centralised. Train station, supervalue shops, bus services, etc. Whole package here.” 

“It is central to where a lot of our clients are, affordable and easy to get to.” 

“Close to home. Train station handy and people park their cars to catch the train and get them 

serviced during the day.” 

 

Other key themes mentioned were around the nice community, Avondale’s changing and diverse 

demographics, and having a feeling of being well-established in the area.  

 

“Nice community / business association - very connected.” 

“I know the local customers which makes me feel comfortable here and familiar with the area.” 

“Good area for growth/ young professional couples - high disposable income.” 

“I like the diversity and enjoy being part of the local community.” 

“The diverse community. Their willingness to shop here if the right businesses are here.” 

 

 

22% Central Auckland location/ 

close to city 

 

 

19% Nice community - friendly 

people 

 

 

18% Demographics – suits our 

business, residential growth, 

diversity 

 

 

13% Established - loyal clients 

 

 

13% Accessible - close to 

motorway, traffic flow, people 

pass through 

 

 

9% Local amenities - swimming 

pool, supermarket, schools, 

police station 

 

 



 

 
 Avondale Business Perceptions: Research Report 

Page | 13 

Key challenges of doing business in Avondale 

Please describe the main challenges facing businesses in the Avondale area. Base size: all n=85 

 

 

 

 

 

 

 

 

 

 

 

 

 

The above themes mentioned as key challenges facing businesses in the Avondale area reflect other research 

conducted by Buzz Channel around the challenges faced by similar town centres around Auckland. The 

common threads emerging appear to be crime, variety of stores, general run-down appearances, and parking.  

 

Nearly half (47%) of businesses operating in the Avondale area mentioned that crime / safety is the biggest 

challenge when it comes to operating their businesses.  They mentioned high levels of theft, anti-social 

behaviour, and rough sleepers. 

 

“Over the past two weeks there have two robberies on our block.” 

“Break in last week and last year (2 cars stolen). Crime is a concern.” 

“Crime has increased more than before. Better security system should be arranged.” 

“Crime and security. CCTV camera system has been stolen twice from outside.” 

“Shop lifters and homeless and drunk people walking easily around the suburb.” 

“The main problem is that people don't like walking into the town centre, people feel unsafe.” 

 

Other key themes were that there just aren’t the customer numbers / foot traffic to sustain a steady business. 

Some also mentioned that the balance of shops isn’t helping attract the customers as there are too many $2 

shops and not enough variety. 

 

“Avondale is year by year becoming less attractive to do business in. As Avondale no longer has a Post 

Office, no banks here and other essential services - there's not much here to attract people to the 

area.” 

“Too many $2 shops. The mall competition. Not a cool place to shop due to not being nicely promoted. 

Many people pass through and don't stop because it needs upgrading. Customer numbers are 

reducing.” 

“Customer numbers are at an all-time low. It's got heavy traffic volume, but most vehicles are just 

passing through.” 

“Have to leave Avondale for so many things, banks, supermarkets, etc.” 

“Lack of quality shops and for many years the large vacant site (previous 3 Guys site) that disconnects 

the two parts of Avondale. The latter precludes me from investing more in my property.” 

47% Unsafe / crime / security – 

rough sleepers, theft 

 

 

24% Customer numbers/ foot 

traffic 

 

 

21% Balance of shops - no 

banks, too many $2 shops 

 

 

15% Appearance - dirty street, 

run down, needs upgrade, 

shabby business frontages 

 

 

15% General perception of 

area/ lower socio-economic 

environment 

 

 

13% Parking - inconsistent 

times, limited availability 
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“There are limited large businesses in the area, so it doesn't attract lots of customers/foot traffic. 

There are a lot of the same type of shops e.g. bakeries, takeaway shops.” 

 

Another key challenge mentioned by the businesses surveyed is that the appearance and general rundown 

feel of the town centre isn’t helping attract customers. Some also mentioned that the general perception of 

the area and lower socio-economic environment is also a key challenge.  

 

“People's perceptions of Avondale are varied e.g. 'It's a one-horse town' or 'don't walk alone at night 

in Avondale'.” 

“People perception of Avondale not being safe.” 

“Perceptions of Avondale - a bit run down.” 

“People wanting more of a bargain / a lower socio-economic area.” 

“Type of businesses mostly appeal to low socio-economic groups.” 

 

A couple of businesses also talked about business owners lack of confidence to invest in their businesses and 

a lack of vision from the Avondale Business Association as key challenges of doing business in Avondale. 

Interestingly, those businesses who know the Avondale BID well were the ones more likely to mention this 

lack of confidence from the business owners to invest in their own businesses.  

 

“Lack of confidence for business owners to reinvest into their businesses.” 

“Lack of vision… has resulted in the neglected main street and the perception of Avondale builds due 

to that.” 

 

Making Avondale a more desirable place to do business 

What actions do you think could be taken to make the Avondale area a more desirable place for your business 

and your customers? Base size: all n=85 

 

 

 

 

 

 

 

The actions businesses believe should be taken to make Avondale a more desirable place to do business 

reflect the key challenges already discussed. Businesses would like to see a general tidy up / improvement of 

the area to make it more appealing to people passing through (a small few also mentioned a community hub 

would be appealing).  

 

“Business owners need to look at upgrading their shop fronts.” 

“Clean up the streets, shops, carparks. Get rid of the 1980s signage and replace to footpath tiles (they 

are dangerous). Encourage the landlords to clean up behind their shops and take pride in the area.” 

“Street appeal - needs upgrading.” 

“Upgrade of buildings and footpaths.” 

“Town centre to improve - really run-down buildings.” 

28% General improvements / 

maintenance - street appeal, 

cleanliness 

 

 

27% More development/ 

destination shops/ bring back 

key services – banks, more 

variety, less $2 shops 

 

 

18% Address crime/ security - 

police, cameras, liquor ban, 

loiterers, services for homeless 
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“Upgrade area so people driving past can see something to catch their eye and make them stop.” 

 

Businesses would also like to see more development, the reintroduction of key services / destination shops 

(e.g. bank, post office) and less $2 shops. Some mentioned the need for more support (from Council and the 

Business Association) to help grow the area and attract more customers.  

 

“Bring back the Post Office and the banks. The shopping malls are robbing us of growth.” 

“Bring back services to attract people to village.” 

“Bring more fashion brands e.g. Gucci, Puma, Adidas.” 

“Council initiatives like new community centres to bring new families back into main street and then 

cafes, etc. will follow.” 

“Growth in the business sector, more variety of shops, local events and community services.” 

“Needs investment, more businesses and people to invest.” 

“More Council initiatives to make the main street more appealing from an aesthetic point of view.” 

“More encouragement and support by Council and business association.” 

“More supplement for business association.” 

 

Crime was mentioned by nearly half of the businesses surveyed as a key challenge, so it’s no surprise that one 

of the recommendations for the area is to address crime in the area through an increase in security (especially 

at night). 

 

“Police presence on the street. Crime improved but then it stopped so reintroduce street patrols.” 

“Security at night-time - drug dealers and loiterers in the street.” 

“Policing at night-time. We are one kilometre from the police station, but we have had two break ins 

in 2 weeks on this block.” 

“Security system monitoring on the street.” 
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Future businesses in Avondale 

The lack of variety/balance of shops in the Avondale area is seen as a key challenge to conducting business, 

and also is seen as a key area for improvement.  

 

What kinds of businesses would you like to see come to Avondale? Base size: all n=85 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Three in ten (29%) of businesses would like to see more/better quality restaurants/cafes/bars pop up in the 

area, while nearly the same proportion (28%) would like to see a bank come back to Avondale (something 

that has been mentioned earlier along with the Post Office (9%)).  

 

21% of businesses didn’t mention a specific type of business they would like to see come to the area, as long 

as it brings some variety and isn’t the same as what already exists in the town centre. Other mentions include 

supermarkets, chain stores like Farmers or the Warehouse, chain food stores like Starbucks or McDonalds, 

and more retail stores among others.  

 

 

 

 

 

 

 

 

 

 

  

29%

28%

21%

14%

11%

9%

8%

7%

7%

5%

Restaurants/ cafes/ bars - more,
better quality

Bank

A variety of shops (currently many the
same)

Supermarkets - Countdown,
Pak'n'Save

Chain stores - Farmers, Warehouse,
Kmart, Harvey Norman

Post office

Chain food stores - Starbucks,
McDonalds

Clothing/ shoe stores

Services in general - repairs,
professional

Butcher
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Avondale town centre 
 

Avondale town centre in its current state 

Nearly half (47%) of businesses in Avondale would rate the town centre (in its current state) as poor (rating 1 

or 2 out of 5), while a lesser 12% rate it highly (rating 4 or 5 out of 5).  

 

Thinking about Avondale Town Centre (e.g. activities, businesses, look and feel, amenities), how would you 

rate the Town Centre overall in its current state? 

 

 

 

 

 

 

 

Not surprisingly, those businesses who said that Avondale was getting worse as a place to do business were 

more likely to rate Avondale poorly in its current state.  

 

Reasons for rating the town centre poorly Base size: rated 1 or 2 n=40 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The reasons businesses gave for rating the town centre poorly in its current state reflect the themes that 

emerged from the key challenges. Generally, businesses see Avondale as lacking a sense of atmosphere as it 

has nothing to attract customers. Business felt there is generally a lack of key services, and no variety in the 

types of stores in the area, leading to a lack of customers.  

 

“It looks old and dirty apart from a few newer businesses. We have no bank in the town centre or 

supermarket.” 

“Poor upkeep, poor advocacy, lack of engagement with local groups that could help boost visual 

profile.” 

“Needs a lot of work to improve the look.” 

“Loss of services. Used to have banks and a Post Office, now all gone. These services need to come 

back.” 

“There need to be more core amenities such as a Post Office, Banks, hardware stores, department 

stores, etc. Make Avondale a shopping hub for all walks of life.” 

18% 29% 38% 7% 5% 4%

1 = Poor 2 3 4 5 = Excellent Dont know
Base size: all n=85 

1 = Poor 5 = Excellent 

60% n=24 Appearance/ 

atmosphere/nothing to attract 

people – New Lynn has more 

on offer 

 

 

33% n=13 Lack of services (e.g. 

banks) / stores /no variety (too 

many $2 shops) 

 

 

15% n=6 Crime/ security - 

beggars, theft 

 

 

13% n=5 General perception of 

area/ demographic (lower socio 

economic) 

 

 

8% n=3 No hub/ central focus 

 

 

5% n=2 Not enough foot traffic/ 

quiet after 5pm 
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Once again, crime is a key theme that emerges as an issue for businesses in the Avondale area. A few also 

reinforced the general perception of the Avondale area isn’t a good one.  

 

“The number of beggars in the area. Unsavoury characters around – my father in law was hit over the 

head at 9am.” 

“It's not a welcoming town. Unsafe at night. Too many beggars. Neglected town” 

 

Another theme that emerged, which was also mentioned by a small few as an idea for improvement, was that 

of a central hub. Businesses believe an attractive, central area in Avondale will work as a magnet to draw in 

more customers to the area. A small few also mentioned that there needs to be some leadership to help make 

Avondale businesses behave like a community.  

 

“Avondale doesn't have an obvious advantage compared with other areas. There is no focus on 

Avondale - no mall or central focus.” 

“No community centre, swimming pool, town hall, etc. No community services.” 

“Avondale needs to have committed local businesses in the area stimulating growth, it needs 

community services providing for the community and it needs upgrading.” 

 

 

Reasons for rating the town centre highly (caution, small sample) Base size: rated 4 or 5 n=10 

 

 

 

 

 

 

The 10 businesses who rated the town centre highly in its current state did so because they believe the 

Avondale area has a nice atmosphere, community, and is generally improving as a place to be.  

 

“Because of the improvement in population, not as rural looking as it used to be.  It's busy on the 

streets in the evening and didn't used to be.” 

“Everyone helps each other. Customers very helpful if you want to know anything.” 

“I like it, I've lived here a long time.” 

“It's getting better.” 

 

  

4 businesses: Nice atmosphere 

/ has everything I need 

 

 

3 businesses: Nice community - 

friendly people 

3 businesses: It's improving 
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Awareness of new developments in the Avondale area 

Businesses were asked if they had heard about Auckland Council’s / Panuku Development’s plans for 

investment in Avondale. Overall the awareness of the four projects was relatively low, with 39% being aware 

of the streetscape improvements on Crayford Street, 41% being aware of the Three Guys site redevelopment, 

55% aware of new housing at Trent Street, St Georges Road, and Racecourse Parade, and 56% aware of the 

new community centre on Great North Road.  

 

Knowledge of these upcoming developments is linked with awareness of the BID - businesses who know the 

BID well were more likely to be aware of the below.  

 

Have you heard about Auckland Council’s / Panuku Development’s plans for investment in Avondale? Base size: 

all n=85 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

56%

44%
Yes - I've heard

No - I haven't heard

39%

61%

‘Streetscape improvements on  

Crayford Street:’  

‘New Community Centre on  

Great North Road:’  

55%

45%Yes - I've heard

No - I haven't heard

41%

59%

‘Redevelopment of the Three Guys site 

(Avondale Central):’  

‘New housing at Trent Street, St Georges 

Road, and Racecourse Parade:’  
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Final comments about Avondale town centre 

Businesses were given an opportunity to make any final comments in relation to the topics covered in this 

report. It’s interesting to see that the three main themes that emerged reinforce some of the key 

outcomes/priorities of the research. Businesses would like to see more communications, action and support, 

as well as general improvements to the town centre, and of course, security.  

 

 

 

 

 

 

 

 

“Upgrade & facelift the Mainstreet. We have to promote businesses/engage local people to the town 

centre activities.” 

“Crime wise, I hope they clear the area up because it does affect my business - I would like to feel 

better about being here.” 

“Find a way to promote Avondale, attract business owners who need to make an effort to market their 

businesses (i.e. upgrade shop fronts) and have a wider variety of shops. 

“I'd like to see a more unified business community here in Avondale.” 

“Improvements are long overdue and needed urgently.” 

“There shall be an upgrade done for Avondale so it can meet with new needs and demands at the local 

shoppers to make this town centre more functional. There’s a lot of potential because it has very 

convenient traffic and location.” 

 

 

 

  

12% n=10 Improve 

communications / action from 

Council and Business Association 

 

 

13% n=11 Avondale requires 

attention/ upgrades 

9% n=8 Security improvement 

is required - affecting business, 

less homeless, up police 

presence 

 

 

Base size: all n=85 
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Appendix – survey questions 
 

Avondale Business Survey: 
What opportunities are there to improve the area for businesses? 

The purpose of this survey is to find out how businesses and property owners find Avondale as a place to do 
business, and to get your thoughts on its future. 

The survey will take around six minutes, and all completed entries go in the draw to win a $250 shout (from a 
local cafe, restaurant, activity or service provider in Avondale – your choice). 

Your answers will be kept strictly confidential. An independent research company, Buzz Channel, is 
coordinating this survey for Auckland Council.  

Please complete and return this survey by Friday, 9 August 2019. 

Please note this survey is specifically for business owners and managers, and those who own commercial 
property in the Avondale Business Improvement District (BID programme) area.   

 

Q1. Firstly, which of the following best describes your business sector? Please circle all that apply 

Retail Wholesale Hospitality, food & drink Professional Services 

Financial services 
Accommodation & 

Tourism 
Education & Training 

 
Personal Services 

 

Health & Dental Automotive 
Construction & 

Engineering 
Transport, Distribution & 

Warehousing 

Not for profit Property owner 
Other, please specify: 
 

Q2. How many staff does your business employ? Please circle one   

0 (One-man band) 1-5 6-10 11-20 21-50 Over 50 

Q3. Approximately, what percentage of your customers/clients are from: Please estimate 

Avondale: 
_______% 

Nearby suburbs (e.g. 
Mt Albert/ New Lynn):    
________% 

Elsewhere in 
Auckland: _______% 

Elsewhere (rest of 
NZ / overseas): 
_______% 

Don’t 
know 

Q4. How long has your business been operating in Avondale? Please circle one 

Less than a year 1-5 years 6-10 years Over 10 years Don’t know 

Q5. Do you think Avondale is generally getting better or worse as a place to do business?   

Getting worse Staying the same Getting better Don’t know 
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Q6. What changes have you seen in Avondale over the past 3-5 years? 

 

Q7. What makes Avondale an attractive place for you to do business? 

 
 
 
 
 

Q8. Please describe the main challenges facing businesses in the Avondale area? For example crime & 
security, customer numbers, people’s perceptions of Avondale, transport accessibility, etc. 

 
 
 
 
 

Q9. What actions do you think could be taken to make the Avondale area a more desirable place for your 
business and your customers?  

 
 
 
 
 

Q10. Do you know about the Avondale BID programme and its role in improving outcomes for Avondale 
businesses? Please circle one   

No, never heard of it I know a little about it Yes, I know it well 

Q11. Which of the Avondale BID programmes or services have been the most valuable to you? 

 
 
 
 
 

Q12. Which of the below services would be of value to you to help improve your business? Please circle all 
that apply  

Promoting Avondale 
Business 
networking 

Organising events to 
attract shoppers / 
customers to the area 

Advocating on behalf 
of local businesses 
(e.g. to council) 

Running business events 
with guest speakers / 
topical discussions 

Providing 
mentoring and 
business skills 

Working to make 
Avondale more 
attractive 

Improving security in 
the area 

Advice and guidance (e.g. 
marketing, financial) 

Communications, engagement 
with Avondale 
businesses/property owners 

None of these 
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Something else (please specify): 
 

Q13. Thinking about Avondale Town Centre (e.g. activities, businesses, look and feel, amenities), how would 
you rate the Town Centre overall in its current state? Please circle one option below, where 1 is Poor and 5 is 
Excellent  

1: Poor 2 3 4 5: Excellent 
Don’t 
know 

Q14. What is the reason for your above rating?  

 
 
 
 
 

Q15. What kinds of businesses would you like to see come to Avondale? 

 
 
 
 
 

Q16. Have you heard about Auckland Council’s / Panuku Development’s plans for investment in Avondale? 
Please circle one   

Streetscape improvements on Crayford Street: Yes No 

New Community Centre on Great North Road: Yes No 

Redevelopment of the Three Guys site (Avondale Central): Yes No 

New housing at Trent Street, St Georges Road, and Racecourse 

Parade: Yes No 

Q17. Any final comments about the topics discussed above or other suggestions on how to improve 
Avondale for businesses? 

 
 
 
 
 

 
 

Thank you very much for completing the survey. The information will be put to good use in moving the area 

forward.  

Please post this back to us using the freepost details on the next page (fold and seal the survey so the 

freepost details are visible). You can also scan and email the completed survey pages to 

feedback@buzzchannel.co.nz  

mailto:feedback@buzzchannel.co.nz
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To go into the draw to win a $250 shout, please provide your contact details below. 
Privacy Note: Please be assured that if you provide them, your personal details will only be used to contact 

you about the prize draw, to provide information regarding the Avondale BID programme and to the Avondale 

Business Association to update the Avondale BID member database. Your survey responses will not be linked 

to your contact details and Auckland Council (or any other party) will not be able to identify your responses. 

Contact name: Business name: 

Email address: Telephone contact: 

Physical address: Postal address: 

 
Prize details: 

• Prize will be for a $250 tab paid in cash to a local café, restaurant, activity or service provider of your 
choice within the Avondale area.  

• Prize winner will be randomly selected from the pool of entries on 29 August 2019 

• Judge’s decision is final 

• Multiple entries not accepted 
 
For any questions about the survey, please contact Buzz Channel at feedback@buzzchannel.co.nz or on 09 

379 8920. For other queries, please contact Auckland Council at bid@aucklandcouncil.govt.nz 

mailto:feedback@buzzchannel.co.nz
mailto:bid@aucklandcouncil.govt.nz

